[{D Grodan vs. Pargro Moodboard
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[{D Grodan & Pargro Color Palette
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[{D Grodan vs. Pargro Messaging and Tone



GRODAN VS. PARGRO
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GRODAN VS. PARGRO

Photography - Juxtaposition
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GRODAN VS. PARGRO
Grodan vs Pargro Messaging
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GRODAN VS. PARGRO
Grodan vs Pargro Point of Purchase
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GRODAN VS. PARGRO
Grodan vs Pargro Point of Purchase
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GRODAN VS. PARGRO
Customer Persona

ustomer Persona - Motivating Factors
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[{D Grodan Moodboard



GRODAN

Primary Logo Mark




[{D Grodan Color Palette



GRODAN
Existing Grodan/ Rockwool product family color palette.

Rockwool/Grodan Color Palette Primary, secondary and neutral.




[{D Grodan Photography Moodboards



GRODAN
PhOtOg raphy - GI’OW process and people Shots of large-scale indoor grow operations, growing process, authentic shots of professional
J J

looking people working together in various capacities
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GRODAN
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[{D Pargro Moodboard



[{D Pargro Logo Style Moodboards



RRRRR 0O DIRECTION 1
. Exploration into negative space and bold shapes science and nature . Supporting bold,
Prlmary LOgO Style typography for wordmark.
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[{D Pargro Color Palette Moodboards



PARGRO :
Suggested color palette featuring bold pop colors that are

Color Palette 1 approachable and inviting. Primary, secondary and neutral.




[{D Pargro Photography Moodboards



PARGRO

PhOtOg raphy - GI’OW process people Shots of small to medium-scale indoor grow operations, authentic shots of people working together
’ ’ in various capacities, close up shots of grow equipment, macro shots of plants and cannabis




PARGRO
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